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Patient engagement in PBAC processes
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PBAC Agenda publicly available
Week 3 of a 17-week cycle

31 main agenda items for July 2024
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Consumer Comments
Open between week 3 — 11

Online “Citizen Space” to
enable consumers to share
their perspectives on
technologies under
consideration

There is a strong signal to
engage consumers eatrlier
and in a more meaningful
way and engagement is
irrespective of diversity,
background, age, disability,
location or personal

kcircumstance /
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PBAC sub-committee
consideration of evidence
Week 12 - 13
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Summary of consumer
comments shared with sponsor
Week 15
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PBAC Committee
Week 17

19 Members, including 2
consumer nominees.
The PBAC is an
independent expert body
appointed by the
Australian Government to
consider the medical
condition, its clinical
effectiveness, safety
and cost-effectiveness
compared with other
treatments



Advancing consumer evidence and engagement

Capture the evidence and
L e perspectives of consumers

and patients in the HTA
process

National Medicines Policy
2022
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Conversations for Change report:
improving consumer engagement in

Co-Design of

The New Frontier - Delivering R TS SR S eeTie . Enhanced
better health for all Australians HTA Pol ICY an d Consumer
Inquiry into approval processes for new drugs and novel Consur_ners Consumers are INFORM M eth Od s ReVI ew E n g age m ent
medical technologies in Australia are actively equal partners P rocess

participating

‘House of Representatives Standing Commitiee on Health, Aged Care and
or

Sport Consumers are included

in HTA processes

and methods
Consumers are

supported and
knowledgeable

Provides the framework for health
technologies are measured, how they
compare with alternative therapies,
how their value for money is
estimated, how appraisals may be
modified for equity and other policy
considerations.

Consumers are informed and engaged
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